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VAT: new means of transport (ships and
aircraft) - notification of acquisition
(VAT415)

Use form VAT415 if you are not registerable for VAT in the UK and you have purchased a new
means of transport in another EU state and brought it to the UK

Document VAT: new means of transport (ships and
aircraft): notification of acquisition
(VAT415) *

It's easy to say
which page is the form

HM Revenue
& Customs New means of transport (ships and aircraft)

About this form
This form is designed 10 be filled in on screen. You must answer al the questions except those marked 'optional’. You can't
save the form but once you've compieted it you'l be able to print a copy and post it

Do not use this form for notifying the acquisition of a land vehicie: you must use the Notification of Vehicle Arrivals (NOVA)
system, Use this form if you are:

* 3 private individual, or a business or 3 legal entity which is not registerable for VAT in the UK

+ 3 VAT registered person and you have acquired a new means of ransport for non-business use

and you are notifying HM Revenue & Customs that you have purchased a new means of transport in another European Uniorn
(EU) Member State and brought it to the UK

The folowing are Member States of the EU

Austra “France Maita
Belgum Germany Netherlands
Buigaria Greece Poland
Croatia Hungary “Portugal
“Cyprus Irefand Romania
Czech Republic Italy Slovakia
Denmark Latvia Slovenia
Estonia Lithuania *Spain

HM Revenue
& Customs New means of transport (ships and aircraft)

progress: | ]
Acquirer’s details

Please enter the acquirer's tite:

Title

Acquirer's full name

Full UK address

Line 1
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Where you
put the pixels
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A great form works well across
all three layers

( )
Appearance Lovely and legible.
Simple interaction
" < 7 s
fi R
Conversation Easy to understand
and answer

Relationship Goals achieved

6 Schema from “Forms that work: Designing web forms for usability”, Jarrett and Gaffney (2008) www.formsthatwork.com



How to look at a form



Step 1

Don’t look at it

yet



Step 2

Choose a persona
Write the story of why that
persona Is filling in the form



Step 3

Fill In the form
as that persona,
as honestly as you can



Step 4

Now look at It
How did 1t work across
the three layers?

Appearance
Conversation
Relationship
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How to look at a form
1. Don’t look at it.

2. Choose a persona and write the story of

why that persona is filling in this form.

3. Fill in the form as that persona,

as honestly as you can.

4. Now look at It.

How did it work across the three layers?

Appearance
Conversation
Relationship
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Some resources for forms design

For design patterns and GOV.UK elements, search for:
“service manual design patterns”

Or goto
https://designpatterns.hackpad.com

“Forms that work”: http://www.formsthatwork.com

My blog: http://www.effortmark.co.uk/blog



https://designpatterns.hackpad.com/
http://www.formsthatwork.com/
http://www.effortmark.co.uk/blog

14

Forms

that work
Undersﬁnding forms 1o

improve Tt\e,ir olesign

More slides http://www.slideshare.net/cjforms

Design tips
for surveys
2012

Caroline Jarrett
User Interface Engineering / Rosenfeld Media Seminar

G) Effortmark

Design tips
for complex forms
Malta 2012

Caroline Jarrett

0 Effortmark

Design tips
for complex forms
2011

Caroline Jarrett
J.Boye Conference Denmark

(effortmark
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Caroline Jarrett

twitter @cjforms
caroline.jarrett@effortmark.co.uk
www.effortmark.co.uk

E Forms
that Work

Designing Web Forms for Usability

Caroline Jarrett » Gerry Gaffney

Surveys that work
(in progress)
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